





Product demonstration at a career workshop for high school students. Employees from our Eugene, Oregon, site landscaping a park for the Eugene City Parks
and Recreation, as part of a volunteer event.

We strive to foster a diverse and inclusive workplace
environment in which employees can grow, develop
and contribute at their full potential.

@ 50,000

EMPLOYEE ENGAGEMENT
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Getting Involved

Thermo Fisher Scientific facilitates employee
involvement both in the workplace and the commu-
nity. Many of these efforts are led by employee
volunteers through our Community Action Councils
(CACs), which organize a variety of hands-on
activities. In addition to providing employees with
an ongoing framework to get more involved in our
communities, the CACs also provide opportunities
for their development as leaders. Our employees
contribute thousands of hours annually to support
a wide range of charitable causes, including health,
science education and community development.
Each employee is granted 8 hours of volunteer
time off for company-sponsored events. Employees
who recently joined the company through the Life
Technologies acquisition have historically hosted

a Global Volunteer Day, in which all employees

participate in company organized volunteer activities.

Attracting Students to STEM

How do you get eighth-grade students excited
about environmental and process monitoring?
At a career and networking event attended by
100 Boston students, our teams in Franklin,
Massachusetts, translated some of the core
technology used in industrial hygiene instruments

into a videogame-like challenge. Two of Thermo
Fishers ERGs worked to recruit employee volunteers
to staff the youth networking event.

Reducing Our Footprint

Environmental sustainability is an ongoing process
that requires a commitment from many stakeholders.
For example, dozens of our sites from around the
world have employee-led “Green Teams.” These
teams focus on energy conservation, alternative
energy usage, water conservation, waste minimization,
recycling, green chemistry, packaging reduction and
green building and engage and inspire employees

to practice environmental efficiency at work and at
home. Sites often sponsor Earth Day events as

well as educational “lunch and learns” to increase
awareness among our employees.



Fifth graders from North Broadway Elementary School visit our Carlsbad, California, Students from San Mateo High School practice handling cover slips before looking at
facility for a tour of the manufacturing lab. stem cells under the FLoid™ florescent microscope.

As the unrivaled leader in our industry, we embrace
our responsibility to give back. Our goal is to inspire
and support tomorrow’s scientists.

@ $270,000

PRILANTHROPIC GIVING

Two students participating in the Vilnius,
Lithuania, Mobile Bioclass program.
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Helping Where We're Needed Most

Our Thermo Fisher Foundation for Science is
committed to inspiring students to pursue careers
in science, with the hope that they may one day be
our employees or our customers. We also provide
financial support to educational institutions and
other worthy causes in the communities where

we operate.

In 2013, we were pleased to announce the first
phase of our STEM Scholarship Program, with an
initial cohort of 44 students at several of the world’s
most prestigious universities in the U.S., U.K. and
China. At full maturity, the program will provide
scholarships to 164 students globally. We also offer
a merit-based Children of Employees Scholarship
program. Students attending schools in the U.S.,
U.K. and China are eligible to apply.

Closing the Achievement Gap

In 2013, Thermo Fisher partnered with Citizen
Schools, an organization that extends the school
day for urban middle school students, providing
them with more opportunities to succeed. Our
employees serve as volunteer teachers, bringing
their experience and enthusiasm into the classroom.

Disaster Relief

When natural disasters strike, Thermo Fisher also
offers a company match for relief funding globally.
Our employees have generously donated time
and money to help repair and rebuild after major
storms and devastation. In the aftermath of the
deadly earthquake in Ya’an, China, in April 2013,
an existing program to financially support education
opportunities for underserved students in China
was enhanced to help continue the education of
86 students. Thermo Fisher China’s One-on-One
Program raised money for a campaign specifically
designed to help purchase school books and
supplies for affected students, and to help rebuild
houses for those living in remote mountain areas.

Inspiring Students

InnovatioNation™ brings science into the classroom
through a unique combination of programs for
students, teachers and families. Field trips to local
facilities and classroom visits by scientists expose
students to real-world science. Teachers can
participate in job shadowing to heighten their
understanding of science career opportunities
for their students. And family science nights
encourage parental involvement with the subject
their children are studying.



Global Reporting Initiative Index

This CSR report summary highlights our economic, social and environmental progress during 2013. Data included
in this report represent our 74 largest facilities around the world, except where noted. Although we have facilities in
50 countries, many of these are small offices or research sites and are not included in our CSR data collection efforts.
Likewise, we have not included data from joint venture sites, nor any sites where we do not have full ownership.
Operations that joined Thermo Fisher as part of our acquisition of Life Technologies are included in this report.
We determined report content based on feedback from our employees and external stakeholders, such as customers,
suppliers, investors, ratings agencies, non-governmental organizations and others. The Employer of Choice survey,
Customer Allegiance Score process and a variety of external assessments and benchmarks help us stay abreast
of the issues our stakeholders care about most.

© Strategy and Analysis

1.1 Statement from senior decision maker From Our CEO
2.1 Name Thermo Fisher Scientific
2.2 Brands, products, services ir.thermofisher.com
2.3 Qperational structure ir.thermofisher.com
2.4 Headquarters Waltham, Massachusetts
2.5 Countries 50
2.6 Ownership Publicly traded, NYSE:TMO
10-K: irthermofisher.com
2.7 Markets served ir.thermofisher.com
2.8 Scale of the organization irthermofisher.com
2.9 Significant changes during reporting period In February of 2014, Thermo Fisher acquired Life Technologies
2.10  Awards received in the reporting period Employee Engagement
3.1 Reporting period 2013
3.2 Date of previous report June 2013
3.3 Reporting cycle Annually
3.4 Contact Responsibility@thermofisher.com
3.5 Process for defining content About Our Report
3.6 Boundary About Our Report
3.7 Limitations About Our Report
3.8 Reporting on joint ventures, subsidiaries, About Our Report
leased facilities, outsourced operations
3.10 Restatements No restatements
3.11  Changes in scope, boundary, methods About Our Report
3.12 Locations of standard disclosures GRI Index
4.1 Governance structure irthermofisher.com
4.2 Whether chair of highest governance ir.thermofisher.com
body is an executive officer
4.3 Number of independent, non-executive ir.thermofisher.com
members of highest governance body
4.4 Mechanisms to provide input to highest irthermofisher.com
governance body

4.8 Vision, mission, values, code of conduct ir.thermofisher.com



© Standard Disclosures — Performance Indicators

Economic

EC1

Direct economic value generated
and distributed

www.thermofisher.com/csr
ir.thermofisher.com

Environmental

EN5  Energy saved due to conservation Business Sustainability
EN6 Initiatives to provide energy-efficient or renewable energy-based products and Business Sustainability
services, reductions in energy requirements
EN8  Total water withdrawal by source Business Sustainability
EN26 Initiatives to mitigate environmental impacts of Business Sustainability
products and services, and extent of impact mitigation
EN28  Monetary value of significant fines and sanctions for environmental non-compliance There were no significant fines or sanctions.

Human Rights

HR3  Total hours of employee training on policies and procedures concerning aspects We track employee completion of the required ethics training, but because
of human rights that are relevant to operations, including the percentage employees complete the modules at their own pace, we do not track total hours.
of employees trained. In 2013, more than 99.5% of all employees globally completed the training.
HR9  Total number of incidents of violations involving rights of indigenous people and No incidents

actions taken.

Labor Practices and Decent Work

LA4  Percentage of employees covered by collective bargaining agreements. Approximately 7% of global employees are represented by unions.
LA7  Rates of injury, occupational diseases, lost days, and absenteeism and number www.thermofisher.com/csr
of work-related fatalities by region and by gender.
LA8  Education, training, counseling, prevention and risk-control programs in place We offer 13 online health and safety training courses as well as various health
to assist workforce members, their families or community members regarding and wellness resources for employees and their families.
serious diseases.
LA12  Percentage of employees receiving regular performance and career Between 98 and 99% of employees receive reviews annually.
development reviews, by gender.
LA13  Composition of governance bodies and breakdown of employees per employee ir.thermofisher.com
category according to gender, age group, minority group membership and other
indicators of diversity.
Society
501 Percentage of operations with implemented local community engagement, Employee Engagement and Philanthropic Giving
impact assessments and development programs
S03  Percentage of employees trained in organization’s anti-corruption policies and All employees are required to complete this training annually.
procedures
S05  Public policy positions and participation in public policy development and lobbying We actively engage and communicate with elected and appointed public policy

makers in the U.S., Europe, China and other countries to advocate for laws and
regulations that support our mission and our customers.

Product Responsibility

PR3

PR6

Type of product and service information required by procedures, and percentage
of significant products and services subject to such information requirements.

Adherence to marketing communications laws and codes

We comply with all legal requirements for product labeling and inserts in the
countries where we do business.

Our marketing communications, advertising, promotions and sponsorships events
are in keeping with the Code of Conduct and Thermo Fisher policies for crisis
communication, social media, philanthropic giving and public relations. Individual
businesses within our company have implemented procedures to maintain local
compliance with marketing communications laws and codes.
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Cover Photo: Thermo Fisher mentor and students from
Washington Irving Middle School in Roslindale, Massachusetts.
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